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When I was elected the first woman to chair the Board of AIB, I was overwhelmed by a 
profound sense of honor and excitement about the possibilities. I affirmed to the Board my 
commitment to fulfilling my responsibilities and to AIB being the network for the nonprofit 
community. Giving voice to nonprofits is not just something we say, it is something we do. 
Giving voice to nonprofits is a value woven into the very fabric of the AIB Network. As our 
founder sought to facilitate interfaith dialogue, we continue his legacy by forging 
friendships across fault lines of faith, fortune and social status.friendships across fault lines of faith, fortune and social status.

Our community involvement led to the creation of the Spirit Award for Community 
Service through which we honor outstanding nonprofit organizations for their work and 
produce a half-hour profile featuring the organization on an AIB original series called 
Making a Difference. One such organization is U-Beyond Mentoring, an organization that 
pairs world-class mentors with aspiring professionals, preparing the leaders of tomorrow 
and guiding them along the road ahead. The President and Chief Executive Officer of
U-Beyond, Ghassan AlRegib, praised AIB for our steadfastness in interfaith dialogue as well U-Beyond, Ghassan AlRegib, praised AIB for our steadfastness in interfaith dialogue as well 
as our presence as a source of entertainment for the mind, body and spirit. In collaborating 
with AIB, U-Beyond was able to increase its presence on the airwaves and online.

Our service to nonprofits is the expression of our dedication to leaving our communities Our service to nonprofits is the expression of our dedication to leaving our communities 
better for future generations. Many small organizations stand in the shadows of larger ones. 
During our 48-year history, we have used our network to raise the voice and visibility of 
small and not-so-small organizations. Through thousands of hours in airtime and production 
expertise in the field and in our studios, we have been able to shine a light on their work, 
often little known by others outside their immediate circles. People have choices when it 
comes to giving their time and support, and more often they are choosing AIB to be a 
voice of understanding across and among communities. We will continue our work and voice of understanding across and among communities. We will continue our work and 
hope to have your support of our mission as we move forward.

M. Alexis Scott
Chair, AIB Network

LETTER FROM THE CHAIR



2016 was a motivating year, and in all my years with AIB, I have never seen anything 
like it. We are continuing in this exciting era of connectivity and collaboration and 
embarking on new approaches to community partnerships and original programming. 
In giving voice to nonprofits, we are able to connect audiences with the information, 
inspiration and integrity they have come to expect from AIB.

As the nation’s largest inspirational cable network and multimedia outlet, we have As the nation’s largest inspirational cable network and multimedia outlet, we have 
made it our business to give voice to nonprofits otherwise underexposed to the very 
public we all serve. While messaging is a major key, media is an inextricable part of any 
communication plan. AIB has served nonprofits by supporting its execution.

In 2016, AIB provided over $1 million in community support. Community partners such 
as Communities in Schools Atlanta have depended on AIB to execute their visual 
communication strategy and bring their story to life and raise issues surrounding 
education. Morehouse School of Medicine has also trusted AIB to share their narrative education. Morehouse School of Medicine has also trusted AIB to share their narrative 
and increase exposure around health issues facing rural and minority communities 
otherwise underserved. As we deepen these relationships and cultivate others, our 
ability to serve all increases. 

Collie Burnett
President and CEO, AIB Network

LETTER FROM THE PRESIDENT AND CHIEF EXECUTIVE OFFICER 



In a metro area of millions and constant competition for attention, the AIB Network 
consistently provides a network that gives voice to Metro Atlanta’s nonprofits. In 2016 
alone, AIB donated $1 million in hundreds of hours of airtime and production 
services, enabling nonprofits to use visual storytelling to expand their brands and 
build capacity. Television and other visual communication channels have 
tremendous ability to connect with any audience and elicit a positive emotional
response. AIB has spent nearly 50 years bringing that power to nonprofits. Where response. AIB has spent nearly 50 years bringing that power to nonprofits. Where 
other networks may segregate such content, at AIB, we have dedicated 
ourselves to amplifying these voices as central to our mission. 

AIB Network reaches across North Georgia and the world to feature nonprofit 
organizations from interfaith to education to hunger to healthcare and beyond.  
Through our combined efforts, we are able to raise the visibility of an 
organization’s name and mission. We take pride in our position in the community organization’s name and mission. We take pride in our position in the community 
and will continue to build bridges of communication and awareness.
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